BET INSPIRED BY FREN SH ANE
'INTERNATIONAL INI IVE!

e ®e wATTRACTIVITE toulDuse Q%\?‘Pcef ite %"I ey
" ractvite
q‘: ® TE r‘rlisﬂllJ'.E.\!JLr1 ARKETING métropUie . .CC|tan|e

Occnanle

@
Toulouse


http://placemarketingforum.com/home

10th edition of the

Place Marketing Forum:
a phygital meeting
designed for the
professionals working for
territories attractiveness!

For more than 10 years, the Place Marketing and Attractiveness Chair has
been organising the most important international meeting on the topics of
place marketing : the Place Marketing Forum. This international event gathers
every year nearly 350 decision-makers, elected officials, professionals
and managers concerned by the challenges facing territories, in France

and abroad.

Norbert KETTNER
Vienna Tourist Office
AUSTRIA

Speaker PMF22 edition
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All actors are invited to draw inspiration
from initiatives and good practices,
carried out in territories of all scales
(regions, departments, metropolises,
municipalities, medium-sized and small
cities) or by structures working for the
development of territories (attractiveness
agencies, economic development
agencies, tourist offices, regional tourism
committees, etc.)



An Eductour in the host territory of the edition

We cannot talk about place attractiveness without giving participants the
chance to visit the iconic spots of the city. In collaboration with our partners,
we organise a themed tour a day before the event’'s opening. This is a great
way for participants to meet local actors and to make the most out this
moment to network.

Conferences, Think tanks et Panel discussions

Conferences and think tanks adressing the main issues facing territories.

These sessions shed light on several initiatives and projects led in France
and abroad. During this 10th edition, the fields of tourism and leisure,
MICE, attract invest, metropolitan areas, health and governance will
be addressed from the perspective of the impact and the evaluation of
attractiveness initiatives. Various panels of professional experts and re-
searchers will share their best practices and expertise on these major topics.

A convivial networking evening

A unique evening where the host territory is highlighted. This moment of the
event offers participants a friendly and informal occasion to co-construct
and create new international partnerships. We make sure that this evening
is punctuated by animations, moments of exchange and inspiration on ini-
tiatives, in favour of a more virtuous attractiveness that cares for the envi-
ronment and its citizens.
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§ Driving discussions on hot topics
territories around the globe deal with

(] @ ) | www.placemarketingforum.com

Encouraging professional meetings
and new collaborations

Reducing the event’'s environmental

, footprint and striving for parity and
equity. We are constantly looking for
solutions to offer you an event socialy
and environmentaly liable

Inspiring with innovative projects that
can be applied to other territories

Karen AMRAM

CEA Tech - PMF22 speaker
Ricardo VALENTE

Porto City Council | PORTUGAL
PMF22 speaker
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They came from all over the world to present their project

Hakim
HDOUCH
Communication
Officer
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Claire

COUVRET
Place Marketing

Research Manager

Christophe Sarah Annie Christine

ALAUX SERVAL DELANGHE CUENCA

ASNMT Chair ASNMT Chair Project Manager Benchmarking and
Director Vice director Research Promotion

Manager

Laura

CARMOUZE

Senior Lecturer in
Management Sciences


https://umap.openstreetmap.fr/fr/map/laureats-pmf-2013-2020_372239#2/20.1/22.1

Toulouse has everything!
Allthat’'s missing is you.

In the heart of the South-West of France, Toulouse
is an urban area that boasts multiple attributes
that seduce entrepreneurs and travellers alike. It
combines a strong economic outlook, stunningly
beautiful heritage, a rich culture, high-quality gas-
tronomy... Knowledgeable and also yibrant, this is
all thanks to a sun-kissed climate g a local tem-
perament that is always inclined elebrate and
create joy.

To ensure you don’t miss a thing,
city we like to call the Ville Rose. 3
Adventure! The adventure of avia{iili; of Space and
of science, but also your own adv re, one which
will be filled with heart stopping n Phents.
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Toulouse knows how to be ddiir
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kilmhdouch@univ-amu.fr
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