A UNIQUE EVENT
INTERNATIONAL SPEAKERS
INSPIRING CONFERENCES

10 YEARS OF SHARING
BEST PRACTICES AND
CONVIVIALITY
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The New Place Marketing and
Attractiveness Chair celebrates
its 10th anniversary with the new
edition of the Place Marketing
Forum, the great meeting

of territorial marketing!

For more than 10 years, the Chair has been organising the most important
international meeting on place marketing and attractiveness. Each year,
this international event gathers more than 350 decision-makers, elected
officials and managers concerned by the issues of territorial attractiveness,
in France and abroad.
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More than fifty international organisa-
tions had the opportunity to present
their approach at the Place Marketing
Forum, covering several themes such
as place branding, economic develop-
ment, tourism etc.
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A place to keep on questioning
and nurturing reflections on
the challenges faced by the
territories

The sharing of good practices and constructive exchanges are part of the
event's DNA. For this new edition, the PMF has reinvented itself to highlight
international organisations and initiatives, presented by inspiring top
speakers. The issues addressed by the experts will revolve around the
major topics of sustainability, health, governance, environmental transition,
economic development and many more.

A networking evening to
encourage professional
encounters and to bring
about new collaborations

A unique evening that highlights the host territory and encourages exchanges
between experts, professionals and those who are passionate about place
marketing and attractiveness. This high point of the event offers participants
a friendly and informal environment to co-construct and generate new
ideas and new international partnerships.
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Grenoble-Alpes Métropole, European Green Capital 2022
and host territory of the #PMF22

The Grenoble metropolis brings together 49 municipalities and has more
than 450,000 inhabitants. This Alpine metropolis located in the heart of the
Auvergne-Rhdéne-Alpes region, one of the most dynamic regions in Europe,
is characterised by its economic dynamism and its subtle balance between
a preserved environment and a developed urban centre. The Green Gre-
noble 2022 project is part of a desire to inspire and encourage French
and European territories to respond to climate and environmental issues.
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The Place Marketing Forum will bring together in Grenoble some rewarded
projects of the last 10 years and renowned structures in the field of territo-
rial attractiveness, with representatives of european cities and metropolises
that will be particularly sensitive to the Green Capital label. Sharing expe-
riences, inspirations and initiatives in favour of a more virtuous territorial
attractiveness, with actors concerned by the environment and its citizens,
will contribute to a better acculturation to the most current practices and
trends in France and in the world.
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They came from all over the world to present their approach at
the Place Marketing Forum
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https://umap.openstreetmap.fr/fr/map/laureats-pmf-2013-2020_372239#2/20.1/22.1
https://10xcopenhagen.com/
https://www.bizkaiatalent.eus/
https://citefertile.com/
https://www.esencialcostarica.com/eng/
https://www.transformcity.com/
https://devondoughnut.org/
https://www.myhelsinki.fi/en/think-sustainably
https://placeauxjeunes.qc.ca/
http://tenktraena.no/
http://tenktraena.no/
https://www.arvieu.fr/
https://www.dublintown.ie/dublin-one/
https://www.totabc.org/
https://www.city.yokohama.lg.jp/lang/overseas/yport/yport/yport.html
https://www.barrieho.com/awards/architectural/architectural/landing.html
https://www.500festival.com/
https://www.eindhoven365.nl/nl
https://www.festivaldechaillol.com/
http://www.garocamp.com/
https://liftinteractive.com/work/make-something-edmonton/
https://www.montrealinternational.com/
http://www.birdcenter.org/
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Director
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emblematic initiatives
that can be replicated in
other territories
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https://www.autourdulouvrelens.fr/
https://twitter.com/corkinnovates
https://www.medellin.gov.co/
https://www.londonandpartners.com/
https://www.mississauga.ca/
https://oslobrandbox.no/
https://www.pps.org/projects/heart-of-the-community-grants-program
https://www.toronto.ca/
https://marketing.hamburg.de/homepage.html
https://www.123subsidie.nl/
https://www.barcelonaglobal.org/
https://detroithomecoming.com/
https://www.weekend-esprithautsdefrance.com/
http://sharehub.kr/shareabout/about_us.do;jsessionid=2A2E0E4EB600A58BD9C4902F30026F80
https://www.usj.edu/
http://www.comune.torino.it/innovato/en/
https://www.mqw.at/en/
https://www.iamsterdam.com/en
https://www.connectireland.com/
https://wdo.org/programmes/wdc/past-cities/wdchelsinki2012/
https://www.futuroscope.com/fr/
https://www.valthorens.com/fr/
https://www.ourmiami.co/
https://www.etsy.com/market/made_in_rockford_il
https://www.saint-etienne.fr/saint-etienne-atelier-visionnaire
https://www.startupchile.org/
https://mobileworldcapital.com/
https://www.vendeeglobe.org/
https://techli.com/crowdsourcing-crowdfunding-platform-rally-saint-louis-recognized-by-international-place-marketing-forum/46434/
https://wir.berlin/
https://www.guggenheim-bilbao.eus/fr
https://www.gamecity-hamburg.de/about/
https://goteborgco.se/en/
https://www.mtl.org/fr
https://www.levoyageanantes.fr/
https://www.onlylyon.com/
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The Place Marketing Forum
organising team

Christophe
ALAUX
Chaire AGNMT
Director

Sarah
SERVAL
Chaire AGNMT

Vice director

Annie
DELANGHE
Project Manager

Christine
CUENCA
Benchmarking and
Research Promotion
Manager

Hakim
HDOUCH
Communication
Officer

Claire

COUVRET
Place Marketing
Research Manager

CONTACT US

Laura
CARMOUVUZE

Place Marketing
Research Manager

21, rue Gaston de Saporta 13625 Aix-en-Provence Cedex 1

project management : +33 (0)4 13 94 21 73 / annie.delanghe@univ-amu.fr
communication management : +33 (0)4 13 94 21 30/ hakim.hdouch@univ-amu.fr
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