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INTRODUCTION ,Chair of territory, at the service 
of the territorial attractiveness 

actors’ inspiration 

“Hosted at the IMPGT (Faculty of Public Management), in Aix-Marseille University, 
the A&NMT Chair is unique. It is collaborative and brings together more than 
thirty founders and official partners who daily support it. From local authorities 
(cities, Public inter-municipality cooperation establishments (EPCI), Metropolises, 
Departments, and Regions), tourism, MICE, economic development or business world, 
they define the Chair’s orientations. It is operational, because it is oriented towards 
the diffusion of best practices of territorial attractiveness worldwide. It is also 
scientific with dedicated research programs developed within the IMPGT of Aix-
Marseille University. It represents a bridge between the world of practitioners, the 
academic one and place marketing enthusiasts. It creates many exchange moments 
thanks to recurring events such as the Place Marketing Forum or during the training 
seminars of our second year Master’s Degree in ‘‘new place marketing and 
attractiveness’’, also availabe in sandwich course now. Finally, it also participates 
in many debates and exchanges moments with its partners to make progress together 
our knowledge and expertise on these exciting topics! »

«The A&NMT Chair is a unique meeting place in the field of territorial 
attractiveness. Through its activities, it enables knowledge to be exchanged 
and shared between professionals and experts of place marketing and 
attractiveness. These exchanges are carried out in a cross-disciplinary way 
because all the local policies fields of intervention contribute to places’ 
attractiveness, serving their development and the quality of life of the city 
users. This Chair provides an opportunity for practitioners to step back from 
their own practices. 
Then, they are able to begin a critical reflection, in a logic of innovation and 
continuous improvement, as knowledge is refined and renewed as economic 
contexts, technological and social developments are changing. This Chair 
also offers to researchers in the field of the attractiveness the opportunity 
to develop their work by highlighting many cases to investigate. Within 
the A&NMT Chair, the relational work, expertise and knowledge are built in 
accordance with the main values that guide our action: innovation, diversity, 
neutrality, proximity and reciprocity.»

Christophe ALAUX 
A&NMT Chair Director  

Sarah SERVAL 
A&NMT Chair Deputy Director



C
O

N
T

E
N

T
S

ATTRACTIVENESS AND PLACE MARKETING IN BRIEF  4

THE A&NMT CHAIR’S SPECIFICITIES     5

THE A&NMT CHAIR       6

THE CHAIR’S ECOSYSTEM      7

THE FOUR MAIN PROJECTS      9

THE SCIENTIFIC COMMITTEE      10

BEING A PARTNER OF THE CHAIR     11

TEAM & CONTACTS         12



4

ATTRACTIVENESS AND PLACE MARKETING IN BRIEF

TERRITORIAL ATTRACTIVENESS
is a territorial development lever to generate economic growth, innovation and to improve the 
quality of life in a territory by taking into account the opportunities and risks associated with the 
resources mobility. It aims to produce tangible (people, capital) and intangible (image) effects 
for attractiveness and anchoring purposes.

PLACE MARKETING
is a methodological approach, both strategic and operational, allowing to capture, create, 
communicate and deliver value for each place’ stakeholder needs in order to ensure a balanced 
attractiveness.D
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PLACE MARKETING AND ATTRACTIVENESS: A MULTIDISCIPLINARY 
APPROACH 

FOR A 
SHARED 
VALUE 

GENERATION

BALANCED 

POLITICAL MANAGERIAL

COMMON CULTURAL

TERRITORIAL ATTRACTIVENESS: A TWO-FOLD GOAL

ATTRACTION

The capacity of a territory to attract resources, 
temporary or sustainable, in order to develop or 
renew, in a balanced manner, the economic and 

social fabric of the territory

INTANGIBLE 
EFFECT

Promote its image
Build a reputation and international influence

Build an identity and a vision for the future 
Ensure the quality of life excellence

TANGIBLE 
EFFECT

Installation of residents, establishment of 
businesses, attraction of talents, reception of 

events, tourist and financial flows

Retention of residents and improvement of 
their living conditions, innovation and growth of 
businesses, development of local knowledge and 

expertise

FINALITY 

Explore and exploit growth paths by capturing 
external value

Explore and exploit growth paths by capturing 
internal value

ANCHORING 

The capacity of a territory to retain resources, 
to promote their development, and to organize 

their synergy on the territory to include them in a 
territorial development approach
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International dimension: experts, permanent 
benchmarking, international conferences, public 

management international networks

Think-Tank spirit

Hosted and led by the IMPGT, the only French 
Training and Research Unit (UFR), entirely 
specialized in Public Management / Management 

Sciences (Aix-Marseille University).

Founded exclusively 
by local authorities

Holistic vision of place marketing and 
attractiveness

Co-construction of the guidelines: operational 
issues (Steering Committee) and reflexive 
approach to university research (Scientific 

Committee)

THE PLACE MARKETING, AN HOLISTIC, CROSS-DISCIPLINARY 
AND INCLUSIVE VISION OF THE ATTRACTIVENESS

` TERRITORY PROJECT
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ATTRACTIVENESS STRATEGY
Interdisciplinary definition of the objectives, 

governance and action plan

Major 
structuring 

projects

Residential 
attractiveness 

and 
quality 
of life

Economic 
attractiveness, 

internationalization 
and business 

innovation

Touristic 
attractiveness

Education, 
training and 

research 
attractiveness

Attractiveness 
linked to cultural, 
sports & business 

events (fairs, 
congresses)

Vision for the future

Evaluation process and management support tools for a continuous improvement of the strategic and 
operational territorial action

Open innovation approach to promote the appropriation and the pertinence of the territorial action

Logic of territory entrepreneurship to promote the collective mobilization of the actors who make the territory

International 
actions

THE CHAIR’ SPECIFICITIES
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The New Place Marketing and Attractiveness Chair (A&NMT) is the first «Territorial Chair» dedicated to 
the attractiveness and new practices of place marketing in the world, from the most efficient to the most 
innovative ones. Founded in 2013 by Mr. Joël GAYET, the Chair is now directed by Mr. ALAUX Christophe, 
Senior University Lecturer, and hosted by the Public Management and Territorial Governance Institute 
(IMPGT), of Aix-Marseille University since then. 

Becoming the European leader in information, research and training of place marketing is the strong 
ambition of the A&NMT Chair, supported by a large-scale program and a commitment of the founding 
local authorities and partner companies over several years. To this end, the objective is to make the sense 
of belonging to a  territory a bigger source of value creation for inhabitants, local authorities, and for 
businesses as well, via:

THE A&NMT CHAIR

3 OBSERVATIONS BEHIND ITS CREATION

Attractiveness has become a major concern 
for the future of territories.

There is no permanent and transversal monitoring of the most innovative 
and effective territorial marketing practices in the world.  

The most successful territories in the world are developing new approaches and 
practices of place marketing, in relation to the evolution of their environment and the 
new problems they have to solve.

THE GOALS

Identify the trends and innovative best 
practices of place marketing in the world.

Develop training, research and sharing 
information on place marketing practices. 

Promote exchanges in order to enhance the 
development of new models around place 
marketing topics. 

 THE CHAIR’S ECOSYSTEM 
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More info : https://impgt.univ-amu.fr 

 THE CHAIR’S ECOSYSTEM 

A CHAIR HOSTED BY THE IMPGT

Created in 1996, The Institute of Public Management 
and Territorial Governance (IMPGT), an Aix-Marseille 
University UFR, welcomes 900 students, 15 university 
lecturers and researchers, 30 doctoral students, 100 
professionals and has 5 classified Master’s degree ranked 
in the best French Master’s degree (Eduniversal ranking). 

This UFR is the only one in France specialized in Public 
Management and Management Sciences. While having a 
vast network of institutional and academic partners, it also 
offers its students hybrid public/private opportunities. 
The trainings are delivered, in both, Aix-en-Provence and 
Marseille’s sites. 

One of the specific features of the A&NMT Chair is its ecosystem of local authorities and companies, 
comprising founders who have been present since its creation in 2013 and partners who have joined the 
network over the years. They are members of the Steering Committee of the A&NMT Chair.

16 FOUNDERS 19 PARTNERS

https://impgt.univ-amu.fr
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REGIONS :
The Auvergne-Rhône-Alpes region (represented by the CRT Rhône-Alpes),  
and the Hauts-de-France region (represented by the CRT, which carries the 
Haut et Fort brand). 

DEPARTEMENTS : 
The Aveyron department, the Manche department (represented by Latitude 
Manche attractiveness agency) and the Moselle department (represented by 
the Moselle atractiveness agency). 

METROPOLISES : 
Aix-Marseille-Provence Metropolis (represented by Oneprovence), Bordeaux 
Metropolis, the OnlyLyon program of the Aderly and Strasbourg Eurometro-
polis (represented by the Strasbourg europtimist project).  

INTERMUNICIPALITIES : 
Opale & Co. attractiveness agency. 

CITIES: 
the city of Cannes (represented by the Town Council and the Palais des Festi-
vals), the city of Deauville (represented by the Town Council, the CID and the 
Tourist Office), and Touquet-Paris-Plage (represented by the Tourist Office).

REGIONS :
The Normandy region (represented by the Attractiveness Agency), the Sud 
Provence-Alpes Côte d’Azur region (represented by the Regional Council) and 
the Île-de-France region (represented by the Choose Paris Région brand).  

DEPARTEMENTS : 
The Finistère department (represented by Finistère 360°), the Isère depart-
ment (represented by the departmental committee of tourism), the Lot 
department (represented by the departmental council), the Seine-et-Marne 
department and the Loire departement. 

METROPOLISES :
European Metropolis of Lille, Grand Nancy Metropolis, Nice Côte d’Azur Me-
tropolis, Grenoble-Alpes Metropolis, Toulouse Metropolis and  Angers-Loire 
Metropolis. 

INTERMUNICIPALITIES : 
Est Lyonnais Intermunicipality and Caen la Mer urban Intermunicipality. 

CITIES: 
The City of Marseille.

CHAMBERS OF COMMERCE : 
The Var Chamber of Commercer ( represented by the Var Business Attractivité 
brand). 

COMPANIES : 

Suez Environnement. 
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EVENTS

RESEARCH

Scientific researches  in place marketing, to enhance 
the benchmarking: academic publications, specific 
research programs on themes proposed by the 
founders and partners such as: IMAGETERR and 
the E-Reputation of territories studies, and also 
the european programmes INTERREG and H2020.  

Organization of several meetings around place 
marketing, including the Place Marketing Forum,  
the ‘‘Instant Share’’, the Think Tanks or the Elected 
Representatives Club. Also, the Chair participates 
to scientific conferences and symposiums.

BENCHMARK

Analyse the best practices of attractiveness and 
place marketing, with a focus on the most effective 
or most innovative strategies in the world, with 
benchmarking sheets and summaries, available on a 
web platform. 

TRAINING

Master’s Degree training and non-leading to a 
qualification training (à la carte seminars) are 
delivered for professionals (continuous training) 
and students (initial or sandwich courses) with the 
participation of place marketing experts. Training 
courses for elected representatives can also be 
delivered (CNFEL approval).

+430 
benchmarking sheets

4 times / year
Best Practices

10 / year
academic publications

4
research programmes

405 hours 
of training per year

400 participants / édition
PMF

53
laureates since

2013

4 GREAT PROJECTS

30 / year 
experts – speakers - 

professionals and academics

20 times/ year
participation in conferences 
and scientific symposiums
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Christophe ALAUX 
Senior University lecturer, IMPGT, 
A&NMT Chair and Scientific 
Committee Director

Mihalis KARAVATZIS
Senior Lecturer at Leicester 
University

Camille CHAMARD
Senior Lecturer and IAE 
Pau-Bayonne Director

Boris MAYNADIER
Lecturer at the ICD and Place 

Marketing Consultant

Sarah SERVAL 
Deputy Director of the A&NMT 

Chair and Associate Professor 
at IMPGT

The A&NMT Chair has created a Scientific Committee, composed of 6 members and its 
founders. It is composed in a balanced way between international and French researchers. 
All are oriented towards place marketing research with operational fields of application. The 
purpose of this committee is to propose and discuss the orientations of the A&NMT Chair 

from a scientific research perspective.

and counciller for the A&NMT 
Chair Board

Joël GAYET 
A&NMT Chair Founder

,
C 

H 
A 

E 

I 
R 

THE SCIENTIFIC COMMITTEE
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BEING A PARTNER OF THE CHAIR 
FOR WHO?

Local authorities, 
public agencies, private 
companies, chambers 

of commerce, 
associations interested 

in attractiveness and 
place marketing

TERMS AND CONDITIO
N

S

PRICE 

The rate is unique: 
10,000 euros

 per year*A 1 to 3-year partnership 
agreement is signed between

 your organization 
and the A&NMT Chair

* Possibility to unite organizations: 
maximum 3 organizations which must either be part of 

the same interconnected community, or be contiguous.OFFERS & SERVICES

Exclusive access to the international monitoring 
platform of the A&NMT Chair.

3 free entry tickets to the Place Marketing Forum 
and other meetings throughout the year and/or 
preferential rates.

Exchanges all year long with the founders and 
partners of the A&NMT Chair.

Promotion of the organization on the documents, 
supports and publications of the A&NMT Chair but 
also during the events.

Possibility to recruit students trained in place 
marketing (trainees, PhD students) and to find 
specialized profiles (territorial managers).

Raising the awareness of elected officials, 
employees, institutional and private players, on the 
place marketing developments.

Possibility of training territorial managers and 
elected representatives on new place marketing 
trends and practices.

STRENGTHEN ITS EXPERTISE 

VISIBILITY

EXPAND ITS NETWORK

BE TRAINED AND RECRUIT

Preview access to A&NMT Chair publications and 
studies, including «IMAGETERR».

Access to summaries of new practices written by 
the A&NMT Chair.

Diffusion of the organization’s practices, projects 
and news to the A&NMT Chair whole ecosystem.

Direct contact with A&NMT Chair Board and the 
team in charge of benchmarking. 

Meeting with international actors during the Place 
Marketing Forum and the ‘‘Intsant Share’’. 

Valuing the organization’s expertise on place 
marketing and attractiveness issues. 

Connecting with the network of place marketing 
and attractiveness stakeholders. 

Promotion of our Founders & Partners news via the 
Chair’s experts (events, job offers etc.)

Exchange of good practices around place marketing 
during Think Tanks organised by the Chair.
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MORE INFORMATION

PHONE NUMBERS 
project management : +33(0)4 13 94 21 73
communication management : +33(0)4 13 94 21 30 

TWITTER
@ChaireANMT

LINKEDIN 
Chaire Attractivité et Nouveau 
Marketing Territorial

WEBSITES
anmt.univ-amu.fr 

placemarketingforum.com

ADDRESS
Chaire A&NMT - Institut de Management Public et 
Gouvernance Territoriale  - Aix-Marseille Université 
21 rue Gaston de Saporta
13625 Aix-en-Provence - Cedex 1 

E-MAIL 
contact.chaireanmt@gmail.com

Sarah SERVAL 
A&NMT Chair Vice-Director 
and Senior Lecturer

sarah.serval@univ-amu.fr

@SarahServal

Christophe ALAUX 
A&NMT Chair 
and IMPGT Director, 
Senior University Lecturer

christophe.alaux@univ-amu.fr

@christophealaux

Laura CARMOUZE 
PhD

laura.carmouze@univ-amu.fr        

@CarmouzeLaura

Christine CUENCA
Benchmarking and 
research promotion Manager

christine.cuenca@univ-amu.fr        

@christincuenca

Annie DELANGHE
Project Manager

annie.delanghe@univ-amu.fr

Hakim HDOUCH
Communication Officer  

hakim.hdouch@univ-amu.fr

Claire COUVRET 
Research on Place Marketing Manager

claire.couvret@univ-amu.fr        

TEAM & CONTACTS

https://twitter.com/ChaireANMT
https://www.linkedin.com/company/chaire-attractivité-et-nouveau-marketing-territorial/
https://www.linkedin.com/company/chaire-attractivité-et-nouveau-marketing-territorial/
https://anmt.univ-amu.fr
http://placemarketingforum.com
https://fr.linkedin.com/in/sarah-serval-43bb3b71
mailto:sarah.serval%40univ-amu.fr%20%20%20%20%20%20%20?subject=
https://twitter.com/SarahServal
mailto:christophe.alaux%40univ-amu.fr%20%20%20%20%20%20%20%20%20?subject=
https://twitter.com/christophealaux
https://fr.linkedin.com/in/christophealaux
mailto:laura.carmouze%40univ-amu.fr%20%20%20%20%20%20%20%20%20?subject=
https://twitter.com/CarmouzeLaura
https://fr.linkedin.com/in/laura-carmouze-66a98b104
mailto:christine.cuenca%40univ-amu.fr%20%20%20%20%20%20%20%20%20?subject=
https://twitter.com/christincuenca
https://fr.linkedin.com/in/cuencachristine
https://www.linkedin.com/in/annie-delanghe-b61a1993/
mailto:camille.dessendier%40univ-amu.fr%20%20%20%20%20%20%20%20%20?subject=
https://www.linkedin.com/in/hakim-hdouch-670889140/
mailto:sarah.serval%40univ-amu.fr%20%20%20%20%20%20%20?subject=
mailto:laura.carmouze%40univ-amu.fr%20%20%20%20%20%20%20%20%20?subject=
https://www.linkedin.com/in/claire-couvret/
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NEW PLACE MARKETING 
AND ATTRACTIVENESS 
CHAIR (A&NMT)


